GENERATIONAL MARKETING

TALKING IN YEARS

TRADITIONALISTS Communication Marketing

1945 and earlier Q Q
Age: 77+ % [%]

". 3 Tips:
' ‘ 1. Use simple, straightforward content and imagery

2. Do not take their loyalty for granted
20 02 MI llion 3. Show respect and up your 'thank-you' game

BABY BOOMERS Communication Marketing
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3 Tips:

1. Use narrative-styled presentations of information
2. Focus on what "they can do" for your organization

71 6 M | l.l.iOn 3. Create a story around their giving strategy
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